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Discover Cha
“Every tea, every origin, every aspect of tea is individual to that specific thing.
You can’t even compare one oolong to the next oolong because they can be
drastically different in leaf grade, in the way it is prepared, the oxidation
method, etc. So, each tea is its own land. Unlike coffee, it is very hard to have
black and white viewpoints on them.” 
Zoey Thorson, Director of The Lab at Royal New York



 TEA EDUCATION INDUSTRY

‘Tea Ceremony and
World Tea Culture’ Class 
https://english.kookmin.ac.kr/kookmin/special/283?pn=5

Tea Ceremony Education
https://en.snu.ac.kr/snunow/events?md=v&bbsidx=117367

Curriculum
Collaboration
http://www.teasommelier.kr/vp0112g/02/01.php



 TEA EDUCATION INDUSTRY

Friendship Course

Tea Science Center 
(Supplier for Researcher)
https://dfns.u-shizuoka-ken.ac.jp/graduate/laboratory/143.html

Tea and Coffee Institute
https://en.mfu.ac.th/en-quick-menu/research-and-innovation/research-for-u/research-
center-of-excellence/tea-and-coffee-institute-of-mae-fah-luang-university.html

https://gjtea.org/



 TEA EDUCATION INDUSTRY

https://stir-tea-coffee.com/features/the-value-of-tea-education-programs/

 UK Tea Academy
https://www.ukteaacademy.co.uk/courses/customised-training/

International Tea
Education Institute

https://itei.ca/

https://www.fortunebusinessinsights.com/industry-reports/olive-oil-market-101455
https://www.ukteaacademy.co.uk/


POSSIBLE COLLABORATION FROM WPN GOOGLES

https://www.teadrunkacademy.com/     https://worldteaacademy.com/pages/details/6      https://www.royalny.com/the-lab/certificates/

Confucius Institute
(Curriculum)

Tea Drunk Academy
(Curriculum)

Worldtea Academy
(Curriculum + Product)

 Royal New York, Inc.
(Curriculum + Product)

https://www.fortunebusinessinsights.com/industry-reports/olive-oil-market-101455


STORY TIME



Learning point from 

https://worldchefs.org/approved-courses/     https://www.schooloftea.org/module/

STORY TIME

https://www.fortunebusinessinsights.com/industry-reports/olive-oil-market-101455


TRENDS OF SUSTAINABILITY: NEW COURSE?

 

An IBM Research Insights survey** suggests
sustainability has hit the tipping point for retail
and consumer product companies. 71% of
consumers surveyed said traceability of products
was very important to them and they were willing
to pay a premium for it. In that sense, sustainable
sourcing has become a potential value-add for
brand owners.
The United Nations Global Compact*** recognizes
that “a company’s entire supply chain can make a
significant impact in promoting human rights, fair
labor practices, environmental progress and anti-
corruption policies”. 

https://www.finlays.net/sustainability/whats-next-for-sustainable-sourcing-in-tea-and-coffee/



Bridging
History,

Taste and
Business

TRENDS OF SUSTAINABILITY: NEW COURSE?

Add a little bit of body text

https://www.iisd.org/system/files/p
ublications/ssi-global-market-

report-tea.pdf
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OUR CLIENTS
Our clients’ portfolios 
include high and low-level commercial
enterprises from a variety of industries. 

We work with companies of all size,
ensureing that our services are suitable
for your business at every stage of it’s
market life cycle.




